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	Faculty Information
	Name
	Stacey Eujung Choi

	
	E-mail
	stchoi728@hanyang.ac.kr

	
	Home University
	Hanyang University

	
	Department
	Center for Creative Convergence Education

	
	Homepage
	

	Course Information
	Class No.
	[bookmark: _GoBack]18072
	Course Code
	CUL1170
	Credits
	3

	
	Course Name
	Persuasion & Influence: Mastering the Art of Communication in a Globalized World

	
	Lecture Schedule
	Tue-Fri / 9:00 AM - 12:00 PM

	
	Course Description
	Unlock your potential to become a more effective communicator and leader. This course explores the theories and practical applications of influencing others in various settings – from one-on-one conversations to public speaking. Through interactive lectures, engaging discussions, and real-world case studies, you'll develop powerful communication skills, understand the psychology of persuasion, and learn how to motivate and connect with diverse audiences. Gain the edge you need to achieve your goals, personally and professionally.

	
	Course Objective
	After completing this course, students will have the skills to:
· Analyze and interpret persuasive tactics used in different contexts, from personal conversations to organizational communications.
· Identify, evaluate, and ethically apply persuasive principles and strategies.
· Effectively apply persuasion and influence theories in a variety of real-world scenarios.
· Deliver compelling and persuasive presentations, leveraging body language, verbal communication, and visual aids for maximum impact.

	
	Prerequisite
	No prerequisites required

	
	Materials/Textbooks
	Gass, R.H. & Seiter, J. S. (2006). Persuasion, Social Influence, and Compliance Gaining. Allyn and Bacon.
Cialdini, R. B. (2007). Influence: The Psychology of Persuasion. New York:  Harper Collins.
Additional materials and assignment sheets will be handed out in class and/or placed on Canvas.

	Evaluation
	Attendance
	10%
	Quiz
	15%

	
	Assignment
	%
	Mid-term Exam
	%

	
	Presentation
	%
	Final Presentation
	30%

	
	Group Project
	%
	Participation
	10%

	
	Etc.
	Evaluation Item
	Ratio

	
	
	Storytelling Presentation 
	15%

	
	
	Persuasive Technique Discussion
	20 %

	Daily 
Lecture Plan
	Week
1
	Day 1
	Class Orientation: Course Syllabus Introduction

	
	
	Day 2
	Introduction to Persuasion & Influence

	
	
	Day 3
	Introduction to Persuasive Storytelling

	
	
	Day 4
	Developing Authenticity (Credibility) 
Persuasive Technique Presentation Begins

	
	Week
2
	Day 1
	Nonverbal Aspects of Persuasion: Putting Body Language to Work 

	
	
	Day 2
	Interpersonal Persuasion: Engaging Reciprocity 

	
	
	Day 3
	Storytelling Presentation Day

	
	
	Day 4
	Introduction to Persuasive Messages

	
	Week
3
	Day 1
	Language and Persuasion (Self-Empowerment)
Perfecting your Persuasive Voice  

	
	
	Day 2
	Message Strategies and Motivational Appeals 

	
	
	Day 3
	Conformity and Influence in Groups 
Gaining and Maintaining Your Audience’s Interest   

	
	
	Day 4
	Advanced Presentation Skills: Handling the Q&A Session  
Telling Stories through Data.  

	
	Week
4
	Day 1
	Final Presentation Editing Guidelines (Feedback & Discussion)

	
	
	Day 2
	Final Presentation Day

	
	
	Day 3
	Final Quiz

	
	
	Day 4
	Graduation (NO class)
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