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	Faculty Information
	Name
	Sunook Park

	
	E-mail
	Sunook.park@csulb.edu

	
	Home University
	California State University, Long Beach

	
	Department
	ART

	
	Homepage
	Csulb.edu

	Course Information
	Class No.
	TBA
	Course Code
	ISS1159
	Credits
	3

	
	Course Name
	Branding Workshop

	
	Lecture Schedule
	Tue-Fri / 4:00 PM - 7:00 PM 

	
	Course Description
	This This four-week intensive workshop provides a deep dive into visual communication design, accessible to students across all majors. The course focuses on the critical role of branding and design in various communication fields, emphasizing the development of strategic communication solutions that effectively convey brand identities. Participants will engage in real-world projects, applying design principles to create compelling visual narratives for diverse clients.
Students will learn the essentials of professional presentation-making, including how to build and deliver presentations that effectively communicate project ideas and outcomes to clients. The curriculum simulates a professional design studio environment, encouraging collaboration on projects from concept through execution. Key skills developed include market research, client needs analysis, strategic design proposal development, and mastering presentation tools and techniques.
This workshop is ideal for students seeking to enhance their understanding of branding and its impact across disciplines, such as marketing, entrepreneurship, and public relations. By the end of the course, participants will be equipped with the skills necessary to craft influential visual identities and present them confidently in professional settings.

	
	Course Objective
	· Equip students with a thorough understanding of branding and its significance in various fields of communication.

· Develop students' ability to create and implement strategic design solutions that effectively communicate brand messages and values.
· Enhance students' skills in professional presentation design and delivery, focusing on clarity, persuasion, and audience engagement.
· Provide hands-on experience with real-world clients, fostering skills in client interaction and project management.
· Foster critical thinking and collaborative problem-solving abilities, preparing students for successful careers in communication-driven roles.
· Cultivate an understanding of how design integrates with business strategy to influence consumer behavior and drive business success.

	
	Prerequisite
	· None / All majors welcome

	
	Materials/Textbooks
	Provided by instructor

	Evaluation
	Attendance
	10%
	Quiz
	NA%

	
	Assignment
	40%
	Mid-term Exam
	NA%

	
	Presentation
	40%
	Final Exam
	NA%

	
	Group Project
	NA%
	Participation
	10%

	
	Etc.
	Evaluation Item
	Ratio

	
	
	
	%

	
	
	
	%

	Daily 
Lecture Plan
	Week
1
	Day 1
	Class and project introduction

	
	
	Day 2
	Phase 1-1: Research and positioning

	
	
	Day 3
	Phase 1-2: Research and positioning

	
	
	Day 4
	Phase 1-3 Research and positioning-Final presentation

	
	Week
2
	Day 1
	Phase 2-1: Brand Naming Draft

	
	
	Day 2
	Phase 2-2: Brand Naming Final

	
	
	Day 3
	Phase 2-4: Building Symbol and Logotype Draft

	
	
	Day 4
	Phase 2-5: Building Symbol and Logotype Draft

	
	Week
3
	Day 1
	Phase 2-6: Visual Components Development: Color

	
	
	Day 2
	Phase 2-7: Visual Components Development Typography

	
	
	Day 3
	Phase 2-8: Visual Components Development Visual Layers

	
	
	Day 4
	Phase 1-1: Brand Applications_1

	
	Week
4
	Day 1
	Phase 1-2: Brand Applications_2

	
	
	Day 2
	Phase 1-3: Branding Process Summary

	
	
	Day 3
	Final presentation

	
	
	Day 4
	Graduation
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