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	Faculty Information
	Name
	Jakeun Koo

	
	E-mail
	jakekoo@hanyang.ac.kr

	
	Home University
	Hanyang University ERICA

	
	Department
	Department of Business Administration

	
	Homepage
	

	Course Information
	Class No.
	TBA
	Course Code
	ISS1228
	Credits
	3

	
	Course Name
	Marketing Analytics

	
	Lecture Schedule
	[bookmark: _GoBack]Tue-Fri / 4:00 PM - 7:00 PM

	
	Course Description
	Data are pervasive and play an increasingly important role in our daily lives. Many global companies such as Google, Amazon, Coca-cola, and WalMart thus use data analytic techniques in these days. These techniques are applicable to a variety of business areas. In particular, many firms generate marketing insights from the modern abundance of data, so-called “Big Data.” This course provides students with an introduction to marketing analytics. 

	
	Course Objective
	Students will learn data analytic theories which can be applied to marketing areas. In addition, various marketing analytic techniques will be covered in this course.

	
	Prerequisite
	· 

	
	Materials/Textbooks
	Essentials of Marketing Analytics (1st Edition, McGraw-Hill Education)
Authors: Hair, Harrison, & Ajjan
ISBN: 1264263600

	Evaluation
	Attendance
	10%
	Quiz
	%

	
	Assignment
	30%
	Mid-term Exam
	30%

	
	Presentation
	%
	Final Exam
	30%

	
	Group Project
	%
	Participation
	%

	
	Etc.
	Evaluation Item
	Ratio

	
	
	
	%

	
	
	
	%

	Daily 
Lecture Plan
	Week
1
	Day 1
	Course Introduction / Introduction to Marketing Analytics

	
	
	Day 2
	Basic Business Statistics

	
	
	Day 3
	Introduction to RapidMiner

	
	
	Day 4
	Regression Analysis 1

	
	Week
2
	Day 1
	Regression Analysis 2

	
	
	Day 2
	Neural Networks 1

	
	
	Day 3
	Neural Networks 2

	
	
	Day 4
	Mid-term Exam

	
	Week
3
	Day 1
	Decision Tree 1

	
	
	Day 2
	Decision Tree 2

	
	
	Day 3
	Cluster Analysis 1

	
	
	Day 4
	Cluster Analysis 2

	
	Week
4
	Day 1
	Market Basket Analysis 1

	
	
	Day 2
	Market Basket Analysis 2

	
	
	Day 3
	Final Exam

	
	
	Day 4
	Graduation
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