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Syllabus


Mobile Storytelling and Social Media
“The future of filmmaking is changing, and mobile-generated art is fast becoming the next medium for film. In five years, I believe we will be watching films in movie theaters that have been shot on a mobile phone.” - Spike Lee

“Take the leap and a net will form below you."  - Unknown
· Basic Course Information

PROFESSOR INFORMATION

Name: Changhee Chun

Professor & Department Chair, Media Studies, 

University of North Carolina Greensboro
Phone numbers: (C) 010-4109-2652
E-mail: c_chun@uncg.edu 

Kakao Talk ID: Chun3310
COURSE Description:

Beginning with ancient cave paintings created by our ancestors, art has always been the fruit of human creativity and technology. Technology as well as rich artistic traditions have evolved since then. The most important innovation of the last hundred years, after the personal computer, has been the global dissemination of connectivity, image/sound capture and data processing of mobile devices. The cellular phone has transformed all aspects of human activity at a global level. This transformation is not only widespread but also extraordinary fast and evolving even now. 

Mobile sound and image capturing has been wholeheartedly embraced by researchers, activists, artists, and storytellers. For the last fifteen years, narrative and documentary films captured entirely on mobile phones have been awarded around the world.

This class is an innovative opportunity where students develop the agility required to adapt to the ever-changing hardware landscape. Entertainment and news platforms are rapidly relying on mobile technology. Everyone has a digital studio in their hands. Mobile phones have changed more than how we communicate, they have created a new kind of storytelling. The Mobile storytelling class will explore production techniques and aesthetics of stories that are made with mobile devices and/or meant to be seen on mobile devices. This can range from feature films to YouTube to Instagram, Tik Tok,  Facebook Live.  Students will research and create various forms of mobile media over the course of the program. 3 credits. (Summer)
STUDENT LEARNING OUTCOMES: 

On completion of this course, the students will have intensively engaged in the study and practice of Mobile storytelling and will possess a wide-ranging set of skills and aesthetic capabilities in the pre-production, production, and post-production aspects of the mobile production. Students will have a full knowledge of the function and impacts of the social media and basic production techniques for the mobile contents’ creation. Students will be able to examine the ethical, creative, and collaborative relationship between the creator and subjects from other than their own cultures in a creative way.
· Students will understand and examine the function of social media and their impacts.

· Students will learn to create and control video on a Mobile device.

· Students will learn the language for various mobile media platforms such as YouTube, Facebook live and learn how to create media for content for these.

· Students will learn the visual and storytelling language of these new forms of media.

Suggested TEXTBOOK: 

Mobile Storytelling in an Age of Smartphones by Max Schleser (Editor), Xiaoge Xu (Editor)
MINIMAL COURSE REQUIREMENTS: 

Complete all assigned material before the due date specified in the course schedule.  Type all work written outside of class.  Participate in discussions and activities.  Be on time for class discussion and editing sessions.  Turn in a completed final project with titles and sound. 

ATTENDANCE POLICY: 

Attendance is expected and required for this class.  If you are a crewmember and have agreed to assist on a shoot and find you must be absent, please let others in your crew know in advance so that they can find a replacement.  Missed shoots are unprofessional and will not be tolerated. 

It is your responsibility to keep in contact with me if you will miss class. 

LATE ASSIGNMENTS:

For each assignment you will receive points for meeting due dates (screening raw footage, rough-cuts and final edits).  NO CREDIT will be given for footage, or edits screened on a later class period unless you get permission from your instructor.  If you will be absent on the day an assignment is due you must make arrangements to turn the assignment in early.

GRADE BREAK DOWN:

Grading is based on a possible 1,000 points.  Final Letter grade equivalent are:


970-1,000=A+, 930-960=A, 900-920=A-


870-890=B+, 830-860=B, 800-820=B- 


770-790=C+, 730-760=C, 700-720=C-


600-690=D, under 600=F.


                             (5 and above round up to the next number)
1. “A” WORK meets the criteria of the specific assignment and is exceptionally well produced.  This film achieves distinction in the categories listed above.  This film is worthy of audience attention and interest and should be displayed at festivals or other external distribution avenues.  It was screened on the due date.  It meets the time criteria and is free of technical errors. 

2. “B” WORK meets the criteria of the specific assignment.  It displays competence in all of the areas above and distinction in several.  Students were creative in their approach to the project.  The project was screened on the due date.

3. “C” WORK is competent but average.  Some portion of the film may be weak.  It does not have the appeal of an “A” or “B” film.  It may miss some of the criteria of the assignment.  It may need a re-shoot or another edits.  It does not have the audience appeal of an “A” or “B” program.  There may be minor technical and/or aesthetic problems or may be predictable in approach. 

4. “D” WORK is probably not worthy of an audience.  It falls below acceptable standards in some areas.  It may be an inappropriate length or otherwise disregards the criteria of the specific assignment.  It may be cliché.  The production may be so poor that the intended message is not clear.   

5. ZERO: This project or assignment was never submitted or screened.

GRADING WEIGHTS:

	NO
	Assignment
	Grading Points

	1
	Final Project “Personal Exploration”
	300  

	2
	“Korean Food”
	200

	3
	“Korean Places”
	200

	4
	“Korean People”
	200

	5
	Class Participation
	100

	Total
	1,000


“Without talent, the artist can be creative

if he/she throws himself/herself completely into his material and the challenge.”

· Explanation of ASSIGNMENTS

1. Final Project: “Personal ExpLoration (Max final length 5 minuteS / 300 POINTS)
This assignment is designed to combine all that you have learned in the previous three assignments into a final piece that centers on something unique to you based on your experiences in Korea.  It need not be a “documentary” in the formal sense you may think of, but you are required to make a film that grows out of your interests and perspective.  In other words, make a film, that only you can make.

On a formal level you need to consider the approaches we have used before.  It doesn’t have to be a traditional narrative or straight documentary; you should freely mix genres combining experimental aesthetic elements with storytelling or personal experiences.  For example: the soundtrack of the film may be your voice speaking of a personal experience, but the imagery is of continuity - edited images acting out the experience.  Or your images may be abstract and expressionistic, but there is text interspersed telling of a dream you had as unexpected sound effects collide with the images.

The important thing is that you choose something specific; an event, person, experience, perspective that is yours.  Do not choose something because it is “serious” or “important” or “would make a good film.”  Pick something because it is important to you and expresses your values, your experiences, and your humor.  Make a film that reflects you.  The soundtrack must contain diagetic and nondiagetic elements.

Grading Criteria
· Screening a rough cut and fine cut on time.

· The complexity and interest given to the creation and selection of images

· The quality and selection of audio and video

· The level of sophistication of editing

· The level of involvement and attention given to the project (this includes notes, pre-production planning, conversations with your partner, number of hours spent in the editing room, as well as the intellectual and emotional development of your thinking with your project

2. KOREAN FOOD (5 still images, 3 min. worth video footage / 200 Points)

This assignment will give students the opportunity to explore how to convey their experiences on “Korean Food” by using a mobile device to the audience.  For this assignment, you will shoot many pictures to select 5 best still images to post on the social media platform of your choice including a Facebook or Instagram etc.  You also film minimum 3-minute video footage by your mobile device to describes your experience with “Korean Food.” For this assignment, we’ll visit the location where you can find different kinds of “Korean Food.”
3. KOREAN PLACES (5 still images, 3 min. worth video footage / 200 Points)

This assignment will give students the opportunity to explore how to convey their experiences on “Korean Places” by using a mobile device to the audience.  For this assignment, you will shoot many pictures to select 5 best still images to post on the social media platform of your choice including a Facebook or Instagram etc.  You also film minimum 3-minute video footage by your mobile device to describes your experience with “Korean Places.” For this assignment, we’ll visit the location where you can find different kinds of “Korean Places.”
4. KOREAN PEOPLE (5 still images, 3 min. worth video footage / 200 Points)

This assignment will give students the opportunity to explore how to convey their experiences on “Korean People” by using a mobile device to the audience.  For this assignment, you will shoot many pictures to select 5 best still images to post on the social media platform of your choice including a Facebook or Instagram etc.  You also film minimum 3-minute video footage by your mobile device to describes your experience with “Korean People.” For this assignment, we’ll visit the location where you can find different “Korean People.”
5. Class Participation (observed daily / 100 points)

It is crucial as a visual storyteller to learn the skills of constructive feedback and critical thinking.  You will produce your assignments outside of class in order for class time to be devoted to the discussion of ideas.  Classes reserved for discussion of other students’ work should be taken as seriously as you would take the evaluation of your own work.  Each student will be graded on their contribution not only to feedback sessions but class discussion more generally.

· Course Schedule (TOPICAL OUTLINE) 

This schedule may be adjusted.  On the right column, you can find the important due date and reading assignments, so please turn in assignments on time and read the textbook. 
	Week
	Day
	Major Topics and Due Date

	Week

1
	1
	Welcome and Introduction

Go over the syllabus and major assignments

	
	2
	Social media effects and defining mobile storytelling.

Idea conception and preproduction for mobile production.

Creating social media platforms.

	
	3
	Basic cinematography and shooting with the cellphone.

Mobile applications for photography and filmmaking.

Explanation of Assignment 1: “Korean Food”

	
	4
	Field Day: Production for “Korean Food” assignment

	
	5
	Screening and Discussion 1: “Korean Food” (DUE)

Workshop 1: Adobe Premiere Pro and/or Davinci Resolve

Explanation of Assignment 2: “Korean Places”

	Week

2
	6
	Field Day: Production for “Korean Places” assignment

	
	7
	Editing: Constructing the space and methods of coverage

Workshop 2: Adobe Premiere Pro and/or Davinci Resolve

Sound recording and design for mobile devices

	
	8
	Screening and Discussion 2: “Korean Places” (DUE)

Explanation of Assignment 3: “Korean People”

	
	9
	Workshop: YouTube settings and editing

What makes a good YouTube video?

Working on Final Assignment: “Personal Exploration”

	
	10
	Field Day: Production for “Korean People” assignment

	
	11
	Explanation of Final Assignment: “Personal Exploration”

Screening and Discussion 3: “Korean People” (DUE)
Sound Design 

	Week

3


	12
	Editing Lab Session

	
	13
	Field Day: Production for “Personal Exploration” assignment

	
	14
	Rough Cut Screening and Discussion

Review and reflection

	
	15
	Public Screening and Discussion: “Personal Exploration” (DUE)

	
	16
	Graduation


