Seminar: Media Industry in Korea

“South Korea, a small nation with a population of 50 million has been exerting its cultural influence across the Asian continent and crossing over to certain parts Europe/America. Also known as "Korean Wave" or "Han-ryu" South Korea has proved itself to be one of the world's top cultural exports driven by Korean TV drama and with increasing popularity, its music and movie industry.”


· Basic Course Information

PROFESSOR INFORMATION
Name: Changhee Chun
Professor & Department Chair, Media Studies, University of North Carolina Greensboro
Phone numbers: (C) 010-4109-2652
E-mail: c_chun@uncg.edu 
Kakao Talk ID: Chun3310

COURSE DESCRIPTION 
How do the contemporary media industries including film and Broadcasting in Korea work?  How can an analysis of the “business of entertainment” enable a greater understanding of contemporary media aesthetics and culture?  What are the major effects by the media in Korean and Asian society?

This course takes a critical approach to the study of the production and consumption of mass media, focusing on both film and broadcasting industry in Korea. The course assumes that mass media and the industries that produce media products play significant cultural and political roles in contemporary societies.

There will be a series of guest lectures by industry professionals including a film director, a TV producer, and movie actors to hear their work experiences in media industry in Korea.   This will provide students to gain the valuable insights about the entertainment business in Korea. Screenings and guest lectures guide discussions and analysis geared toward providing familiarity with a broad range of media productions in Korea and connecting them to larger questions of culture production and artistic expression. 

READINGING
I’ll email you the course-pack entitled:
Seminar: Media Industry in Korea Study Guide

Excerpts in Study Guide from:
· Colonialism & Nationalism in Asian Cinema / Ed. By Wimal Dissanayake. 1994
· New Korean Cinema / Ed. By Chi-Yun Shin & Julian Stringer. 2005
· Korean Media Industry and Its Cultural Marketing Strategy of K-pop / Montira Tada-ammuaychai. 2006
· Media in South Korea / Market Publishers, 2010
· Seoul Searching: culture and identity in contemporary Korean cinema / Ed. By Frances Gateward.  2007 
· Pop goes Korea: behind the revolution in movies, music, and Internet culture / Mark James Russell. 2008 
· Media Consumption and Everyday Life in Asia / Ed. By Youna Kim. 2008 
· Globalization of Corporate Media Hegemony / Ed. By Lee Artz & Yahya R. Kamalipour.  2003 
· Global Communications: Toward a Transcultural Political Economy / Ed. By Paula Chakravartty & Yuezhi Zhao. 2008 
· Contemporary Hollywood Film Industry / Ed. By Paul McDonals & Janet Wasko. 2008

LEARNING GOALS
This course will prove useful not only to media studies students but also to any student interested in understanding how and why certain media products do (and do not) get produced and distributed and what process will be involved in media making.  In addition, students will be able to understand the basic structure and making process in the film and broadcasting industry in Korea.

This seminar class is designed to give students an opportunity to study the media landscape in Korea from a truly international perspective—not only in theory, but in fact. By talking with a wide array of experts who live and work in a Korean media environment, students are able to see familiar media issues in a new light—even as they become more familiar with other media cultures.

On completion of this course, students will understand film and other media production process as an entertainment business in Korea, based on its basic components and cultural background. 
· To examine and understand how film and broadcasting industry work in Korea
· To better understand another culture and production methods through the study of media industry in Korea and comparison of different media.
· To describe varying ways of interpreting the relationship between media and society in Korea.
· To Compare and contrast differing approaches to professional media careers in an international context.
 
TEACHING METHOD
This content of the course will be taught primarily through the guest lectures and group discussion. Practical applications of classroom lecture will be emphasized with out-of-class assignments. 

Although our class will focus most heavily on the film and television industries, students are encouraged to explore such areas as video games, newspapers and music industry in their final projects.

Since we are all consumers and producers of media, the goal is to learn how to be better consumers and producers of media. Further, assuming that you’re in school to go into some media profession, you should be aware of how those businesses work. Lastly, this class celebrates intellectual diversity and is an open forum for everybody to express well-informed opinions; therefore you MUST be open minded towards, and respectful of, your peers. Some of our greatest intellectual moments come when our own positionality is challenged. Remember! This is a seminar course.

STUDENT RESPONSIBILITIES
· Complete all assigned material before the due date specified in the course schedule.
· Spend the appropriate amount of time and effort completing assignments. Time working outside of class is required!
· Participate in class discussion and adequately prepare for class by completing the readings.

ATTENDANCE POLICY
It is your responsibility to keep in contact with me if you will miss class. 
You may have two absences (excused or unexcused) before your grade begins to drop.  All unexcused absences after 2 will drop your final grade by 20 point per absence (based on 1,000 possible points).  Any additional absences after 5 could result in the student being removed from or failing the course.

LATE ASSIGNMENTS
For each assignment you will receive points for meeting due dates. If you don’t bring an assignment on the due date your grade for that assignments will drop by a maximum 30 points that day and more for each day it is late.  If you will be absent on the day an assignment is due you must make arrangements to turn the assignment in early or consult me.

PLAGIARISM
Be advised that plagiarism is illegal and is unhelpful to you as a student. Too lazy to write your own words and thoughts? Then drop the class. If any papers or assignments are suspected as unoriginal, I will investigate the situation. If your paper or assignment is found to be copied from another student or directly using a substantial amount of work from a source, that assignment will receive ZERO points and you will be reported to the school. Do not risk your academic standing for indolence.

· Grading

GRADE BREAK DOWN
Grading is based on 1,000 points for the semester. Final Letter grade equivalents are:
	970-1,000=A+, 930-960=A, 900-920=A-
	870-890=B+, 830-860=B, 800-820=B- 
	770-790=C+, 730-760=C, 700-720=C-
	600-690=D, under 600=F.
	                       (5 and above round up to the next number)

GRADING WEIGHTS
	NO
	Assignment
	Grading Points

	1
	Research Presentation & Participation in Discussion
	400

	2
	Responses to Guest Lecture
	200

	3
	Final Paper
	400

	Total
	1,000




· Explanation of Assignments

Research Presentation & Participation in Discussion (400 points)
Active participation in discussion is invaluable for the seminar class. It is crucial as an effective communicator to learn the skills of constructive feedback and critical thinking. Each student will be graded on his or her contribution to the class discussion.   

Each student needs to do a reading and brief research for the scheduled topics and make a 15-20 min. oral presentation in class for the further discussion. (Please, see the Study Guide for the possible research topics.  If you want to choose the different topic that is not on the list, consult me in advance.)

Responses to Guest Lecture (200 points)
Students will write a 1-2 pages’ response to the two different guest lectures. These responses should reflect your personal reactions and associations to the lecture. 

Final Paper (400 points)
Research and gather information on a media corporation, company, or union/guild in Korea. You can select the same topic from your research presentation and develop further to write this paper. Write 5-7 quality pages incorporating concepts from class/readings/discussion.  These may be organizations or significant individuals independent of the “mass” corporate media system. I suggest picking an industry that you may be working within so that you can see what type of industry/business you are entering. 












· COURSE SCHEDULE (TOPICAL OUTLINE) 
This schedule may be adjusted.  On the right column, you can find the important due date, so please turn in assignments on time.

	Day
	Major Topics
	Due Date

	1
	Introduction to the course, syllabus, schedule
Overview of media Industry in Korea
	Reading 1

	2
	Deciding the research topic for the first research report
Research report example: Print Media
Mass Media in Society
Media effects and case study
	Reading 2

	3
	Print Media
Research Report & Discussion
Film Industry in Korea 1
: Major Production Company
Research Report & Discussion
	Reading 3

	4
	Film Industry in Korea 2
: Korean Films and Movements
Research Report & Discussion
	

	5
	Korean Wave (Han-ryu) 1
Research Report & Discussion
	Reading 4

	6
	Korean Wave (Han-ryu) 2
Research Report & Discussion
	

	7
	TV Drama / Broadcast Media 1
Research Report & Discussion
	

	8
	TV Drama / Broadcast Media 2
Research Report & Discussion
	

	9
	Korean Pop Music (K-Pop) 1
Research Report & Discussion
Research Method for Media Company Profile
	Reading 5 & 6
Reading 6


	10
	Guest Lecture 1
	

	11
	Korean Pop Music (K-Pop) 2
Research Report & Discussion
	

	12
	Guest Lecture 2
	

	13
	Korean Pop Music (K-Pop) 3
Research Report & Discussion
	Due: Response Paper 2

	14
	Field Trip 
	Reading 7

	15
	Final Presentation
Review and Reflection
	Due: Final Paper



