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	Faculty Information
	Name
	Hyoung-Goo Kang

	
	E-mail
	hyoungkang@hanyang.ac.kr 

	
	Home University
	Hanyang University

	
	Department
	Department of Finance

	
	Homepage
	https://sites.google.com/view/hyoungkang 

	Course Information
	Class No.
	ISS1203
	Course Code
	ISS1203
	Credits
	3

	
	Course Name
	Culture, Content, Creative Industry and Financial Strategies

	
	Lecture Schedule
	Monday-Saturday / 13:00~16:00

	
	Course Description
	This course offers an interdisciplinary exploration of the dynamic intersection between cultural production, creative industries, and financial strategies. Students will engage with the principles and practices that drive the creation, distribution, and monetization of cultural content within the global economy. The course emphasizes the role of innovation and entrepreneurship in the creative industries, analyzing how cultural content is shaped by and, in turn, shapes economic frameworks. By integrating theoretical insights with practical financial strategies, students will develop the skills to navigate and influence the evolving landscape of creative industries.

	
	Course Objective
	The objective of the course "Culture, Content, Creative Industry and Financial Strategies" is to equip students with a comprehensive understanding of the interrelations between cultural production, creative industries, and financial frameworks. Students will learn to critically analyze and apply financial strategies within the context of creative enterprises, fostering their ability to innovate, manage, and lead in the global creative economy. By the end of the course, students will be able to develop and implement effective financial strategies that support sustainable growth and success in various sectors of the creative industries, while also understanding the cultural and economic impacts of their decisions.

	
	Prerequisite
	· NA

	
	Materials/Textbooks
	Harvard Business Cases

	Evaluation
	Attendance
	20%
	Quiz
	0%

	
	Assignment
	20%
	Mid-term Exam
	20%

	
	Presentation
	10%
	Final Exam
	20%

	
	Group Project
	0%
	Participation
	10%

	
	Etc.
	Evaluation Item
	Ratio

	
	
	
	%

	
	
	
	%



Daily Lecture Plan
	Day 1
	Course Introduction: The Nexus of Culture, Content, and Finance. Overview of the creative economy, defining culture and content as economic goods, and introduction to the course's interdisciplinary framework.

	Day 2
	Economic Structure of Creative Industries. Analysis of value chains, market dynamics, and common monetization models (e.g., advertising, subscription, transaction) across different creative sectors.

	Day 3
	Financial Fundamentals for Creative Enterprises. Core financial concepts (e.g., cash flow, revenue recognition, capital budgeting) and how they apply uniquely to creative, project-based organizations. Introduce Harvard Business Case 1.

	Day 4
	Financing Creative Projects: Sources of Capital. Exploration of funding sources including venture capital, government grants, film finance, arts endowments, and crowdfunding. Discussion of Harvard Business Case 1.

	Day 5
	Financial Strategies in the Film and Television Industry. Focus on risk management, co-production deals, distribution financing, and the economics of streaming platforms.

	Day 6
	Financial Strategies in the Music Industry. Examination of digital monetization, intellectual property (IP) rights and royalties, and the financial structure of live music and touring. Introduce Harvard Business Case 2.

	Day 7
	Financial Strategies in the Gaming and Interactive Content Sector. Analysis of free-to-play, subscription, and in-game purchase models; platform economics and developer financing. Discussion of Harvard Business Case 2.

	Day 8
	Valuation of Intangible Creative Assets (IP). Methods for valuing intellectual property, brands, and human capital in creative enterprises, including comparables and discounted cash flow models. Introduce Harvard Business Case 3.

	Day 9
	Global Content Distribution and Cross-Border Finance. Strategies for international market entry, managing currency risk, and structuring international co-financing and distribution agreements. Discussion of Harvard Business Case 3.

	Day 10
	Innovation and Entrepreneurship in the Creative Economy. Developing and pitching new business models, managing startup finance, and scaling creative ventures. Introduce Harvard Business Case 4.

	Day 11
	Case Study Deep Dive: A Major Creative Company. Comprehensive financial and strategic analysis of a leading company in the creative industries (e.g., Netflix, Disney, HYBE). Discussion of Harvard Business Case 4.

	Day 12
	Impact Investing and Non-Financial Metrics. The role of Environmental, Social, and Governance (ESG) factors and measuring cultural, social, and economic impacts beyond simple profit.

	Day 13
	The Future of Creative Finance. Emerging technologies like Web3, NFTs, and AI's influence on content creation, ownership, and financial transactions.

	Day 14
	Student Presentations and Review. Dedicated class time for student presentations of assignments or group projects, and a comprehensive review of the course's key financial and strategic concepts.

	Day 15
	Course Wrap-up and Final Examination. Final Q&A session, course synthesis, and in-class final examination covering all lecture materials and case discussions.
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